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• 6 years 

• 20,145 photos 

• 10-20,000 views a day 

• 21.5 million views 

Flickr 

• 5 years 

• @wsdot 36,727 followers 

• @wsdot_traffic 20,362 

followers 

• 8 accounts 

Twitter 

WSDOT Social Media Outreach 
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• 6 years 

• 285 videos 

• 3.1 million views 

• 485,000 views – Viaduct 

Earthquake simulation 

• 223,000 views – 

Installing tire chains 

YouTube 

Facebook 

• 8,100 likes 

• Constantly changing 

environment 

3rd largest media market in WA state behind KING 

5 and Seattle Times. 



• There are people looking for the 

information you have 

• There has never been greater opportunity, 

in our lifetimes to share information 



How do we 

capture their 

attention? 



How do we choose what to 

follow/like? 

• Interactive. Interesting. Innovative. 

• love your voice 

• funny helpful like me 

• knowledgeable, interactive, local 

• provocative, funny, good photos 

• relevant local sounders 



Why/What do we like? 

• Interesting  

• Innovative 

• Helpful  

• Interactive 

• Local 

• Relevant 



• “People share emotions, they don’t share 

facts.” 

 

• “The majority of people use social media 

to waste time.” 

Emotional driven content 
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Take advantage of conversation 

starters 



  Then take 

it one  

step 

further 



If it isn’t working 
8 shares 8 likes 2,100 people saw this 



…Adapt 907 shares 802 likes 65,000 people saw this 



Show 
that you 
are 
paying 
attention 



…to what is affecting people’s lives 



Your boss won’t let you use a 

meme? 



• “Not everybody likes kittens, girl fails, the 

Harlem Shake or bulldogs on skateboards. 

Find stories that resonate with your 

audience.” 

 

http://jeremywaite.tumblr.com/post/516742

05690/the-80-rules-of-social-media 

http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media
http://jeremywaite.tumblr.com/post/51674205690/the-80-rules-of-social-media


Tell your story with images 

16 



But wait, does this tell a story? 



Or this? 



• Pay Attention to the Social Zeitgeist 

 

• Provide Value 

 

• Don’t be afraid to be clever 

 

• Elicit an Emotional Response 

Content Strategy Principles 



• Web 

 

• Search 

 

• Mobile 

 

• Internal 

Don’t stop at social 



• Why are you guys so awesome?! Every 

time I look at the website or hear you on 

the radio or TV, I think, 'da**! These people 

have it together!' Especially with the 

@wsdot_traffic twitter thingamagigie. I 

don't know twitter, but I get good info from 

funny-a** people! Keep up the good work, 

you people RAWK! 

 

Email from a fan 





Now, it’s your turn. 

 

Who’s willing to hear how to 

take their social accounts 

further? 
 

 

 



Questions or comments? 


